


Objective 

·   To work in an organization where new challenges are expose to me and give the best
Outcome to the organization by surrendering everything to the best I can do, and fulfil my desire to do something out of the box, explore my talent and showcase my skills properly.
Work Experience:   
Company Name           
: 
   Kotak Mahindra Life Insurance co.Ltd
Designation                 :
    Chief Manager
Department

























































 







    
:
    Tied Channel (Sales)
Period

                          
:   
 January, 2018 to Till

Responsibilities:
· Will Recruiting The Agent, Insurance sales goal achievement through:

Training and developing agents on commission basis.

· Supervise the activity plan of all agents to ensure these are being fulfilled

As per the desired levels.

· Conduct weekly performance review (PRP) with agents & update Sales

Management System.

· Promote & motivate agents for Career progression program to make them

Join the organization.

· Promote agents to use the Agent Portal & CRM for managing their customer

& cross selling them for different products

 

          Company Name           
: 
   Ceasefire Industries Pvt Ltd
Designation                 :
    BDM
Department

























































 







    
:
    Product Selling
Period

                          
:   
 March, 2016 to Dec, 2017
Responsibilities:
· Look after sales and operation of territory

· Ensure that planning sheet filled correctly & logically on the 1st of every month. 

· Ensure that field activities in SMP software are updated on daily / regular basis. 

· Make the Strategy for each and every suspect which is qualified as Prospect. 

· Make accompanied calls with team members if required. 

· Give presentation to prescribed number of clients per month.

· Generate prescribed number of Fresh Prospects per month.

· Implementation of company policies and schemes.

· Ensure that every Proposal is being prepared in the E- Proposal Software and the same should be mailed to the client.

· Collect outstanding on or before the due date. Establish and develop network of customers.
TRAINING & DEVELOPMENT PROGRAM:
	Organization
	Tenure
	Location
	Learning Objectives
	Project Title

	BIG BAZAAR (Future Group)
	3 Months 

(24th Februar-29th May 2015)


	Dehradun
	Identify the buying behaviour of customers.

Understand the needs and preferences of the customers and making them satisfied with the products and services.
	Customer convenience



	Patna Dairy Project(SUDHA)
	1 Months 

(10th June-21th July 2013)


	Patna
	Whether the economy is growing or shrinking, finding ways to how Motivate 

Employees, receive Feedback from employees.
	Motivational Analysis of Employee


ACADEMIC QUALIFICATIONS:
	   Qualification
	      Institute/School
	        Board/University
	Year of Passing
	Grade/Percentage  

           (%)

	MBA(Marketing,HR)
	IBS Business School.
	The ICFAI University,

Dehradun
	2016


	     5.77

	BBA(Management)
	Magadh Mahila College.
	Patna University
	2014
	60%

	12th(Commerce)
	St. Joseph’s Public School.


	CBSE
	2011
	46%

	10th 
	Mother’s International Academy.
	CBSE
	2009
	     59%


Achievements

· 2nd runners-up in ADMAD Show (2015)

· Certificate of excellence from BIG BAZAAR (2015)

· Certificate in completion of One Year Diploma In Urdu Language with A+ Grade (2010)

· Certificate of appreciation in recognition of valuable contribution to the Funday (2009)
· Certificate of Successful Completed Training From Patna Dairy Project(SUDHA) (2013)
Personal information
Mahnaz Khanam
14/07/1994
Father Name: - MD. Ismile Khan

Mother Name: - Reshma Khanam
Declaration
The information given above is true to the best of my knowledge and will be responsible for any flaws in it.
Place: Hyderabad                                                                       Mahnaz Khanam
Mahnaz Khanam		  


                                                                                                                                                


E-mail id: � HYPERLINK "mailto:mehnazkhanam86@gmail.com" �mehnazkhanam86@gmail.com�





Marketing,	HR





Contact: 91-6303007023
































                      						             				 





     


                                                                                                                     








