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PRECIS

Highly talented and versatile Sales, Marketing & Business Development professional offering 4.6 years of experience in Marketing
, International Marketing, Sales and After Sale Services domain.
· Expertise in spearheading various integrated programs delivering Regional & Global marketing engagement and lead generation goals 
· Achieved thorough exposure to the various sector like manufacturing and service & managed direct sales of a products
· Good knowledge on Print Media, Reverse osmosis Systems and Credit Rating business 
· Gathered experience in mapping of company capabilities to develop adequate solutions and identification of gaps
· Sound experience in Product Launches / Management, Key Accounts Management, Portfolio Management, Competitor Benchmarking 
· Credit of working with Sales teams, R & D Department, Marketing Partners, Consultants 
· Skilled in managing end-to-end Sales Promotions, Branding and Customer Contact activities to improve sales & brand visibility 
· Proven skills in managing strategic marketing initiatives to create and sustain brand positioning with expertise in creating strategic marketing campaigns and hands-on experience in conceptualizing, managing, executing and measuring efficacy of integrated multi-modal marketing campaigns

· Solid professional standards; excellent track record of dependability; maintain focus on achieving results while formulating and implementing solutions to meet diversity of needs

· An enterprising leader with proven ability to motivate personnel towards achieving organizational objectives and adherence to industry’s best practices

· Highly articulate, demonstrating exceptional management, relationship building, communication, decision making, analytical and interpersonal skills 
CORE STRENGTHS
· Global Marketing / International Business

· Defining Value Propositions

· Sales, Marketing & Business Development 

· Key Accounts Management

· Idea & Lead Generation

· Strategic Marketing & Market Intelligence
· Product Pricing /     Positioning
· Market Research & Analysis
· Management Consulting & Corporate Sales

· Strategic Planning & Execution
· Resource Management
EMPLOYMENT CHRONICLE
	CAREER SUMMARY
	DURATION

	Barbarik Enterprises 
	Nov’19- till date

	Executive,

Confederation of Indian Industry
	Aug’14-Jan’15

	Area Manager,

Kherwadi Social Welfare Association
	Oct’13- Jul’14

	Business Development Officer,

Crisil Limited, Raipur
	Oct’12- Sep’13

	Business Development Officer, 
Care Ratings, Raipur
	 Oct’11 – Sep’12

	International Business Development Officer & Corporate Marketing Manager, 
Krona Liquatec Ltd, New Delhi
	 Jan’10 – Jun’11

	Summer Interns, 
Outlook India  Magazine Group, New Delhi
	 Apr’09 – Jun’09


Key Deliverables:
Global Marketing / International Business:

· Understand Global Product Responsible Unit’s strategy with their marketing priorities and help in their customization and application to drive local marketing strategies

· Actively participate in competitive intelligence analysis and communicate results of the same with Product requirement in the various location, map competitor’s activities, analyze and eventually report details on product development 

· Position and create mindshare amongst communities about the company, its services and achievements through

· Gather all pertinent data, statistics and market information to determine market penetration, potential, competitive strategies, consumer attitudes & preferences and product life cycle strategies on a global basis

· Support Global Services for strategic projects and preparation of related presentations 
Strategic Planning & Execution:

· Manage the complete life cycle of the product right from Strategic planning to tactical activities 

· Develop and execute strategic outreach plans, relationship building, message enhancement and report improvement while building and maintaining cordial relations with key industry clients 

Market Research & Analysis:
· Collect & analyze market data on customer preference toward Outlook Magazine, conduct market research & compile industry trends; generate new ideas / leads about product introduction, adaptation and brand promotion

· Collect, analyze and summarize competitor information for the sales 
· Conduct global marketing research to identify market needs through primary methods such as surveys, in-depth interviews, lean voice-of-customers ( VOC ) meetings, focus groups and secondary research
· Design actionable marketing research and analyze global services performance 
Sales, Marketing & Business Development:

· Provide platform to the company by participating in various exhibition and events
· Responsible for dealing with End Customer, Govt. Departments, Semi Govt. Departments, etc
· Work in Global Business Development while initiating and participating in cross-functional meetings to decide business development and client engagement strategies
· Vital role in formulating and launching promotional activities and designing / executing customer friendly policies to stimulate business profitability, devising strategies and processes for acquiring customers
Product / Project Management:

· Support the sales team during new product launches 
· Create business cases for new products to support high power drives long term growth strategy after analyzing target markets with support from sales
· Provide general specifications & requirement specifications to product development teams for new products in ROs and tactically contribute to the overall Product-Management strategy of the vertical
· Facilitate development of marketing literature for new products while documenting the same
· Conduct Sales & Promotional campaigns through cold calls, liaising, face-to-face sales meetings, mailer campaigns, conference calls etc.
Client Relations:

· Develop existing and prospective relationships and key customers to offer innovative opportunities for business growth and survival in the market
Noteworthy Credits:
At Barbarik Enterprises

· At present doing Institutional Sale of Reliance High-Speed Diesel. 

· Provided the job role with Coordination with stakeholders.

· Given responsibility for the acquisition of new clients.

· Responsible for market development and revenue development.

· Handling day to day interaction with the client for creating a continuous demand.

· Highly active on email communication and follow-ups.

· Responsible for the launching of the Reliance LPG gas launching

· Responsible for the planning and execution of the establishment of the distribution network.

· Worked closely with the decision-maker for the back end set -up.
At Confederation of Indian Industry:
· Part of planning committee of Govt. Policy
· Organized various Govt. programs
· Part of research team of Govt. policy implementation

· Organized various CSR activities 
· Part of Organizing committee of Govt. sponsored Festivals and Programs 
At Kherwadi Social Welfare Association :

· Act as a representative of Yuvaparivartan and liaise between potential funders, project partners

· Establish milestones and project goals

· Establish relationships with new funders and partners

· Create and maintain a database of international and local donor organizations(international foundation, bilateral and multilateral agencies and private corporations offering donations)

· Regularly monitor donor websites and identify and inform donor opportunities matching the work of the organization

· Maintain a website and regularly update it with information about organization’s work

· Assist the Director in writing concept notes, projects ideas and project proposals and ensure their timely submission

· Undertake independent research in finding alternative resources for long-term sustainability of the organization

· Assist the Director in developing business plans to generate income from various sources

· Undertake online research and build contacts with potential individual donors and raise funds for the activities of the organization

· Maintain relationships with existing donors and respond to their requests regularly and keep updating them about the work of the organization

· Improve and develop communication material for the organization such as brochure, website, annual report, DVD, poster etc

· Organize or provide assistance in organizing any fundraising events for the organization

· Suggest other innovative ideas for effective resource mobilization
At Crisil Ltd:
· Responsible for existing client servicing as a key accounts manager

· Responsible for increase in brand awareness and product services in the prospective customers from various sectors like in all kind of manufacturing and service companies

· Responsible for increasing in retaining of existing customers

· Working closely with Banks, Industry Associations etc., for organizing business meetings and seminars jointly with them to address their SME clients

· Giving presentations to the seminars, meetings, etc.
At Care Ratings:
· Responsible for new client servicing 

· Responsible for increase in brand awareness and product services in the prospective customers from various sectors like in all kind of manufacturing and service companies

· Responsible for increasing the number of new customers

· Working closely with Banks, Industry Associations etc., for organizing business meetings and seminars jointly with them to address their SME clients

· Giving presentations to the seminars, meetings, etc.

· Identifying new locations for geographical expansion in the Chhattisgarh 

At Krona Liquatec Ltd:
·  Responsible for key brand building activities, through News paper advertisement, Bulk SMS campaign and direct mailing

· Done internet based marketing promotion through India-Mart, H2O Bazzar, LinkedIn etc   

· Increasing brand awareness among builders, architects and other industrial sectors like textile, paper, FMCG and cosmetic industry
· Participation in various exhibitions to promote Krona Liquatec Ltd, which helps to increase brand awareness

· Increased company overall sales

· Got first international client for company

· Expanded the industrial segments like Textile, Paper, Hotel, FMCG and Cosmetics industries

At Outlook India Magazine Group:
· To identify the problem in delivery system of Outlook India Magazine group’s Magazines
· Increased brand awareness in corporate by putting stalls in various HR seminars
· Handled the ad sale department
· Performed sales in the NCR and Delhi region
· Headed a group of 8 members
· Worked as a sales trainer 

· Generated leads.
· To identify the problem in delivery system of Outlook India Magazine group’s Magazines
· Increased brand awareness in corporate by putting stalls in various HR seminars

· Performed sales in the NCR and Delhi region
· Headed a group of 8 members
· Worked as a sales trainer 

· Generated leads
ACADEMIA & TRAININGS
· M.Sc in Biotechnology from Rani Durgavati Unversity, Jabalpur in 2015
· MBA in International Business & Marketing from Indian Business Academy, Greater Noida in 2010
· B.Sc in Biotechnology from Jiwaji University in 2008
· 90 days On the job Sales Practice training on ‘Sales and Brand Awareness’ at Infinite Energy Pvt Ltd, in 2009
· 90 days summer training on ‘Customer behavior and Business development’ at  Outlook India Magazine Group in 2009
PERSONAL DOSSIER
Date of Birth:


17th June, 1988
Linguistic Proficiency:

English, Hindi, Marathi, Gujarati and Spanish 
Permanent Address:

House No. 1957, Shivanand Nagar, Shri Nagar Road, Raipur, C.G. 492009
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