RESUME
Name: Manish V. Samant
Email: manishsamant1987@gmail.com 

Mobile: +91-9867313612
OBJECTIVE
Seeking an organization, that allows room for growth, opens exchange of skills and has a challenging, growth oriented work environment. 
PROFESSIONAL EXPERIENCE
Serving Travel and Tourism Industry for more than 10 years, 
1. Anubhav Vacations, Mumbai ( March 2020-Till Date)                          Designation: Sr.Executive-Sales & Marketing 
2. Balmer Lawrie , Mumbai ( January 2018-February 2020)                           Designation: Sales Co-ordinator- Leisure  

3. Kesari Tours , Mumbai ( March 2011-December 2017)     Designation: Sr.Executive (Sales) 
4. Aishwarya Holidays,Mumbai( January2010-January 2011)
Designation: Executive (Operations & Sales) 
5. Vacations Exotica, Mumbai (February2009 – April 2009) 
Designation: Management Trainee 
6. SOTC, Mumbai (March 2008 – May 2008) 

          [Internship] Designation: Trainee 
ACADEMIC DETAILS
· Post Graduate Diploma in Travel & Tourism Industry Management, January 2009
Garware Institute, University of Mumbai, First Class 
· B.Com, July 2007 
University of Mumbai, Second Class 
· H.S.C, June 2004 
University of Mumbai, Second Class 
· S.S.C, June 2002 
Maharashtra state education board, Second Class 
 SHAPE  \* MERGEFORMAT 



MAJOR STRNGTHS

· Eager to learn major aspects of Travel & Tourism Industry. 
· Effective communicator with a disciplined working style. 
· Self driven personality, believes in Teamwork. 
· Efficient organization & time management skills. 
· Multitasking and capable to handle Travel and Tourism related operational activities. 
· Creative, dynamic and enthusiastic team player and a self motivated person. 
· Always updated to stimulate my professional growth, ensuring to achieve Win- Win.
Professional Experience details:
Organization: Anubhav Vacations

Designation: Sr.executive-Sales & Marketing From March 2020-Till Date 

Roles & Responsibilities: Sales & Marketing 
· Initiated Sales forecast for 01st Quarter with regional offices.

· Made new offbeat new products based on unique experiences for the domestic destinations like Jaisalmer, Lucknow, Indore, Kolkata.
· Daily scrutiny of the website followed by the updations whenever requires. 

Organization: Balmer Lawrie, Mumbai 
Designation: Co-Ordinator –Sales- From January 2018-February 2020  
Roles and responsibilities: Sales 
· Finalized sales for Group & tailor-made packages for long haul destinations like USA, Europe Australia-New-Zealand. 
· Discuss with the customers and estimate their requirements for proposing suitable travel solutions. 
· Planned, prepared and developed cost written itineraries for clients.
· Made special arrangements at client's destination for transportation, hotel accommodation, car rental and recreation for the corporate clients. 
· SABRE -global distribution experience.   
· Ensure all proposed travel itineraries are in compliance with the company Policy and departmental procedures. 
· Assist the customers with visa requirements and ticket bookings for Domestic & international travel. 
· Coordinate with the overseas vendors for finalizing the details of travel.
· Transferred to Regional office in Delhi from 01st April-30th May 2019, to assist the domestic MICE department. Handled the Hotel, Air reservation along with the local & regional transfer for the doctors, professors of medical & educational institution across India. 
Organisation: Kesari Tours, Mumbai 
Designation: Sr.Executive –Sales & Marketing- From March 2011-December 2017  
Roles and responsibilities: Sales 
· Assisted clients in defining their vacation needs in order to provide the best solution and information about destinations. Recommended holiday Products, promoted new deals. 
· Finalized Sales for Group Packages (both domestic & International). Delivered Comprehensive tour information and completed registration process. 
· Conduct on site customer visits with new and existing customers. 
· Analyzed and updated market strategy by keeping up to date with market competition and latest trend in travel market. 
· Participated on line travel training programmes and webinars to upgrade destination information. 
· Experienced on advising currency and insurance to the customers. 
· In FY 15-16 Kesari, Borivali branch achieved 6100 travelled pax, out of which 2300 PAX  was my contribution and in FY 16-17 achieved 2500 Pax out of 7000. 
· Suggesting the improvements/increase in products depending on the customer feedback. 
· Conducted group tours as a Tour manager with a group of 40 pax to Thailand in May 2015 & 40 pax to Singapore –Malaysia in May 2016, May 2017.
Roles and responsibilities: Marketing 
· As a part of marketing initiatives, organised on site promotion events at L&T, Times of India. Through these Kesari generated major leads For GIT & FIT. 
· Handled some of the key MICE Inquiries like Ajanta Pharma,Kalkaam mining & logistics pvt ltd, Go trade venture,Trishala pvt ltd. 
· My role was to explain and brief customers about various options and transfer these lead to MICE department of kesari, called as a Kesari MICE. 
· Was instrumental in generating database of NRI inquiries and convert them in actual booking. 
· Designed customised packages for some of the key & loyal clients of Kesari. 
· Promoted FOREX, INSURANCE inquiries to boost revenue.
Organization: Aishwarya holidays, Mumbai 
Designation: Executive-Operations & Sales Department from Jan. 2010 To March 2011 
Role and Responsibilities: 
· Creatively designed New Products for organization: 
Considering Alibaug,Murud-Janjira as perfect weekend gateways, we designed group /  Customized packages after exploring 35 places in & around Alibaug & Murud-Janjira. 
· Expansion of hotel tariff plan & packages: 
To boost hotel sales, designed new Tariff plans like European/Continental/American for domestic and International tourists. Further depending on season introduced Monsoon, Christmas/New Year packages. 
· Tie-ups with travel agencies to promote our designed packages/hotels: 
To promote our packages & hotel we had tie-up with travel agencies like Travel hungama, Nivalink. 
· Boosted Hotel Sales Margin: 
With the introduction of new plans & packages in Shoreline hotel, sales margin boosted to 7.5% in 2010 as compared to 5.6% in 2009. 
· Promotions: 
Created website, Brochure to promote our packages, Hotel as well as destinations 
Organization: Vacations Exotica, Mumbai 
Designation: Management Trainee-FIT Sales Department from Feb. 2009 till April 2009 
Role and Responsibilities: 
Worked in FIT in Sales & Operations Department. Sold travel agency products and services to clients

· Proficient with Galileo. 
· Coordination with in house staff for arrangement of Travel Documents to clients before the date of departure of their tour. 
· Practically handled major operational tasks of an international tour to make it a success. 
· Updated my Computer Education skills. 
· Visits to the consulates to collect passports. 

Organization: SOTC, Mumbai

Designation: Management Trainee-WFT-International-Airlines operations 

Roles and Responsibilities:
Worked in Airlines operations department. 

· Maintain the daily sales report and send the new book pax list to the airlines for seat blocking.
· Blocking of the seats on Airlines reservation system (Galileo) for the last minute booking.

· On time follow up with an airlines &Counter booking team for the issuance of the tickets, Amendments, deviations. 
· Visits to the airlines to collect issued tickets especially for the internal sector tickets.
PERSONAL DETAILS
Date of Birth: 15th March 1987
Address: 202, Dahisar Bhushan, Near Dutta Mandir, Mhatre wadi, Dahisar (W), Mumbai-400068
