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How to reach me:

Cell:
9930824773

Email:
jesnoel@gmil.com

Linkedin:
@gomesnoel

Address:
Mira Road, Mumbai

Educational Training

Mumbai University

e Pursuing a Master's Degree
in Computer Science SEM3
(specialization in Data
Science)

« Master's Degree in Mass
Media and Broadcast
Journalism

« Master's Degree in English
Literature

Personal Profile

| help businesses get results
using my expertise in digital
analytics and social media.

Achievements
Awards

* Won the Best Low-Budget
Social Media Campaign,
2019

e Won the Best
Ecommerce Portal Website
Design, 2018

Performance Meterics

¢ Increased business by 15%
in Digitactix 2019

* Managed campaigns with
ROAS of 17:1 and 8:1, 2018

¢ Worked on more than 250
brands, 100 plus campaigns

* Revamped the branding of
the agency

* Best Opportunity Conversion
Rate in July 2018

* Added business line of
Indian clientle in Oct 2015

Recognition & Affiliations

* On the Social Media team of
Social Media Week,
Mumbai, Social Media Week
Banglore, IBMStartupstar,
2015-2017, TEDxGateway
2015-till date

* Won the Best Performer
Award - Kush Infosystem
Pvt. Ltd., 2011

Certifications

Digital Marketing

e CXL Minidegree in Digital
Analytics 2020

e Cannes Lions Master Class
in Marketing Strategy

* Google Analytics
Certification

* Google My Business
Certification

e Google's Digital Sales
Certification

* Google Tag Manager

® Google Data Studio

e University of Leeds'
Collaborative Working in a
Remote Team

¢ Udemy - Amazon PPC
Product Ads: Grow Your
Private Label FBA Products

Data Science

* Deeplearning.ai - Artificial
Intelligence for Everyone

Work History
Digital Strategist

Mugenesys Software Ltd.
Jul 2019 - Dec 2019

* Create communication &
GTM strategy for a Virtual
Currency
Exchange Platform.

* Manage the P&L &
marketing budget/ Devise a
half-yearly operating plan

e Partner with accounts,
creative and data teams on
the implementation of
integrated digital
communications plans

Skills

Digital
Communication Skills Strategy,

Analytics, Social Media, Blogging.

Branding, Storytelling, Creating
Campaigns, Email Marketing,
Ecommerce

Management

Goal Setting and meeting goals,
Team Management, Project
Management, Managing P&L.
Strategic Thinking, Implementing
Strategy, Client Management
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¢ Continuous end-to-end assessment and optimisation of the strategy

e Develop and drive strategic content and channel recommendations based on key audience insight,
digital media consumption habits, and digital trend

¢ Review ad spends, ad/campaign performance, analytics,, reports and budget

* Manage product conceptualisation and execution - Website Concept and Design

e Working with content, design and video teams to create suitable content for each stage of a
customer’s digital journey.

* Weekly review with the team and clients

Made it happen

¢ Built a strong setup - teams and processes

* Reduced marketing cost by 10%

¢ Saw an increased growth of 150% in Organic Visitors and Lead Generation

Account Director
Digitactix, Sept 2017-Jun 2019

* Lead and manage all digital campaigns, from ideation to media planning to optimization and
performance analysis

* Mapping client’s requirements and providing them customized business solutions through new
proposals, pitches and presentations

e Manage and build relationships with SPOCs across channels

* Retention of business from assigned key accounts - up-sell and cross to the existing clients

* Acquire new clients promoting success stories

* Serve as primary day-to-day contact on-site with clients/internal teams and proactively engage on
issues.

e Create brief and share it with the team

® Build, train and lead teams

* Drive IMC strategy in collaboration with main line agency partners

* Manage the P&L and contribute to the continuous growth of the agency

e Oversaw Social Listening for event based and ecommerce based clients

e Review Media plans and spends before and after campaigns and optimise spend based on
performance.

* Analyse the results and effectiveness of campaigns to deliver actionable insights and
recommendations and generating monthly reports on the digital marketing portfolio.

e Coordinate with International website and Social Media clients (U.S. & UAE)

* Prepare reports and presentations on business metrics for the CEO

¢ Review the costing project-wise periodically

* Lead the quarterly and annual agency meetings

Made it happen

* Increased business by 27%

¢ Re-branding of the agency

* Built processes

¢ Won 2 awards for the agency
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Communicate India, Nov 2016-May 2017

Advise, implement and execute day to day strategy for each social media platform: Facebook,
Instagram, Twitter, LinkedIn and Youtube

Lead campaign ideation, planning and execution.

Actively involved in pitches and presentations

Coordinate, track progress and monitor quality of website pages, landing pages and digital
promotion elements

Overview Paid Media plans, execution and results

Collaborate with creative and video team to ensure the timely production of all social creative assets
and key campaigns

Worked as the agency point-of-contact person for client communication and servicing
Collaborate with the PR team and vendors on campaign coverage and video

Overview weekly reports on social media, ppc, social listening, media spends and web analytics
Measure success by providing monthly reporting on all key metrics, including but not limited to
acquisition, engagement and brand sentiment

Made it happen

* Built a strong setup - teams and processes
* Reduced marketing cost by 10%
¢ Saw an increased growth of 150% in Organic Visitors and Lead Generation

HOD Social Media and Content
Kush Infosystem Pvt. Ltd Dec 2014-Oct 2016

Lead Content and Social Media Team

Design and implement social media strategy to align with business goals

Oversee social media accounts’ content design (e.g. Facebook timeline cover, profile pictures and
blog layout)

Client Servicing for national and international clients.

Suggest and implement new features to develop brand awareness, like promotions and
competitions

Review Content Calendar, Content Bank and Website & SEO Content

Review weekly, fortnightly and monthly reports

Stay up-to-date with current technologies and trends in social media, design tools and applications
Coordinate with Guest Bloggers and freelancers

Apply the 6 A's of KPIs. Conduct workshops and training for the teams

Made it happen

* Opened up businesses opportunities with Indian clientele
* Increased business by 10% business with Indian clientele
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Aatman Innovation Pvt. Ltd Oct 2012 - Nov 2014

¢ Manage Social Media, Content and Ecommerce

¢ Content Management and Writing

* Create content for Audio-Visual content

¢ Coordinate with Graphic designers and artists

¢ Proof read website content & scripts.

¢ Research on content for Biographies and Important topics
e Create and develop product for content consumption

Made it happen

* Conceptualized and created 'DeepTalks'
* Conceptualized, created and marketed Corporate Videos
* Directed the Corporate Video and the talk show 'DeepTalks'

Content Editor

Kush Infosystem Pvt. Ltd Jul 2010-May 2012

¢ Ensure that the content is correct and that it conforms to client-specified guidelines, delivering an
error-free end product

* Ensure all video texts / write-ups follow a consistent writing style.Fact-checking , Proofreading and
editing final translated versions of the video content

e Edit SEO, Website, Blogs, Press Releases and Ecommerce Content

¢ Coordinate with the team, share the brief and assign tasks

¢ Coordinate with freelancer and video team

Made it happen

* |ead and drove the team to achieve monthly targets
¢ Increased productivity by 23%

Off the CV - On the CV

* Reader | Foodie | Country Music

| have directed 3 plays and 1 short film
Blogs about Digital Analytics on LinkedIn
Art and travel refreshes me





